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Electronic Media Evolves 

 The media world is changing constantly. 
 Social media and the internet changed 

how we communicate.  
 Credible news comes from many 

electronic sources other than print, 
television and radio. 

 To thrive, traditional media outlets must 
embrace electronic and social media. 
 
 
 
 
 
 
 



What Exactly is Social Media? 

 Social media are websites and applications used 
for social networking - allowing people to 
interact through website. 
 

 Social networking is “the use of dedicated 
websites and applications to communicate with 
other users, or to find people with similar 
interests to one’s own”.* 

 

* Oxford English Dictionary 

 



Examples of Social Media  

 Facebook, Twitter, LinkedIn, Tumblr 
(microblogging), YouTube,  Google+, blogs, 
video/photo sharing, online encyclopedias 
(Wikipedia), Pinterest. 

 Began as a way for people to connect  
and recommend others for linkage.   

 Has grown to include business, academic 
and commercial communities.  



More Ways to Engage Online: 

 http://www.indiegogo.com – a 
crowdfunding site that finds donations to 
support projects.  

 http://www.kickstarter.com – the world’s 
largest funding program for creative 
projects. 

 http://crowdsourcing.org – lists wide 
variety of crowd sourcing websites 
offering a wide variety of help.  
 

http://www.indiegogo.com/
http://www.kickstarter.com/
http://crowdsourcing.org/


Social Media Stats 
 Nielsen research: Americans spend 23% of their 

online time on social networks (SN) & blogs. 
 Average US internet user spends 32 hrs online each 

month = the equivalent to 4 million years online. 
 Pew Research Center: 2/3 of adults using SN up 

29% from 2008.  57% of American adults web surf 
for health information. 

 Nielsen reports twice as many Americans 50+ visit 
social sites compared to the under 18 users.  

 Dazeinfo reports that 1.43 billion internet users 
will log onto SN sites in 2012.  
 



More Stats . . .Think caregivers 
 57% of Facebook and 59% of Twitter users are 

women. 
 28% of Facebook users are 35 and older.  28 

million are people 45+.  
 28% of Twitter’s users are 30+. 
 25% of African Americans use Twitter compared 

to 9% of whites.  
 Adults 55+ are the fastest growing age segment 

of SN.  
 



What’s the Facebook Story? 
 As of April 2012 Facebook (FB) has 901 

million active monthly users, 526 million are 
daily visitors.   

 More than 13% of the world’s population is 
now on FB = most popular SN in the world.  

 DoubleClick statistics show:  FB reached one 
trillion page views in 6/2011, making it the most 
visited website in the world. 

 On average people spend eight hours a 
month on FB.  

 

http://en.wikipedia.org/wiki/DoubleClick


Tweet….Tweet….Tweet…. 
 Twitter is rapidly gaining in popularity.  
 Generates over 1.6 billion search queries per 

day.  
 Ranked as one of the 10 most-visited websites 

worldwide by Alexa's web traffic analysis. 
 Twitter now has 140 million active users 

sending 340 million tweets per day. 

http://en.wikipedia.org/wiki/Alexa_Internet
http://en.wikipedia.org/wiki/Web_traffic


Our Audience is Online 

 
 It remains a common misconception that older 

people don’t use social media. 
 

 Social networking is growing among older users 
 

◦ Users 65+ grew 150% between 2009 and 2011 from 13% 
to 33%. 
 

◦ 47% of internet users ages 50-64 and 33% of internet 
users ages 65 and older are using social media* 
 

*Madden, M. (2010). Older Adults and Social Media. Pew Internet, 1-13.  



Beta Testing in the ADNI Trials 

 
 The ADNI clinical trials have included 

funding for coordinating center 
recruitment activity – enabling us to beta 
test a number of social media tactics over 
the last two years. 

 In ADNI, we have the full engagement of 
the PI - Mike Weiner, MD from UCSF - in 
our social and traditional media work. 

 



The ADNI GO Trial 

 The Alzheimer’s Disease Neuroimaging Initiative 
Grand Opportunity (ADNI GO) study was the first 
ADCS study to: 

  Have a Facebook page 
  Experiment in the social “mediasphere” to reach   

audiences.   
 Use  of website banner ads and electronic 

publication of blogs and articles. 
 Since 2009, the ADNI GO FB page evolved into the 

ADCS  FB page with both general AD news & news 
about all ADCS studies.  





Example of ADNI GO Banner Ad 



Example of ADNI GO Blog 



Example of ADNI 2 Landing Page 
for Geotargeted Ad Campaign 



ADNI Beta Testing Continued 
ADNI “earned” media is the focus of ADNI 2 and 
enjoys a significant blog and news  



How Does the ADCS Use Social 
Media Today? 

 
 The ADCS Blog Alzheimer’s Insights.   
 Mike Rafii, MD (UCSD) and Neelum 

Aggarwal, MD (Rush) alternate weeks 
sending in posts. Since mid-2010 the blog 
has received nearly 38k views.  

 When we post their articles we link the 
page to our FB & Twitter pages.  



Example of ADCS Blog Page 



The ADCS & Social Media 
Cont’d….. 
 Alzheimer’s Disease Information 

Newsletter (ADIN). This e-newsletter 
goes out to over 3,100 subscribers 
worldwide the beginning of each month.  

 When it goes out we post it on adcs.org 
and link on FB & Twitter.  

 Each week as we find AD articles of 
interest we post to both and to the 
adcs.org research news page. 



Example of ADIN 



Tweet, tweet, tweet….. 



Using Visuals to Harness SM…… 

Videos:  
 NGF study video on adcs.org and 

YouTube 
 
 ADNI2 video on ADCS.org  
 

http://www.adcs.org/Studies/NGF.aspx
http://www.adcs.org/Studies/ImagineADNI2.aspx


 



The Scope of ADCS Social Media 
Outreach to Date 

 862 Facebook likes (9-19-12) 
 468 Tweets to 524 followers (9-19-12) 
 What does this mean? 
 The social media conundrum:         

 Lots of followers (quantity) just for 
 the sake of high numbers vs fewer 
 (quality) who have an interest in AD 
 
 
 



Facebook Stats Sept 2012 









Why Should a Research 
Organization Use Social Media? 

The Good News: 
 Huge free media exposure opportunity for  

studies. 
 Can “geotarget” online ads to reach specific 

populations in specific geographic areas.  
The Bad News:  
 “Going Viral – can’t be planned but can be 

planned for.  It can be a huge boost but can turn 
into a nightmare if the information is wrong. 

 No way to stop “the message”. 

 



Increase in Web Activity on 
ADCS.org 

Visits to the ADCS.org website as of   
Sept  21, 2012: 

◦ Homepage : 276,029 (up 56,169 since 3/2012)  
◦ Blog: 37,986 (up 5,506 since 3/2012) 
◦ ADNI GO/ADNI 2 combo: 23,948 (up 9,975 

since 3/2012) 
◦ NGF Study:  17,593 (up 3,128 since 3/2012) 
◦ Total website visitors: 529,792 (up 155,303 

since 3/2012) 
 
 

 

 
 



How to Create Conversations with 
the Public Using Social Media 

 Visit various social networks, find one or more 
that fits your organization.  

 Connect with followers to provide info on 
current AD research. 

 Converse with blogosphere to answer AD & 
study questions. 

 Follow the 4 C rule: Consistently Create 
Compelling Content. If it’s not interesting or 
you don’t “show up” your followers will desert 
you and not come back.   

 
 



An Example of Tracking SM Use 

 A Weekly Summary of UCSD Health Sciences in the Media 

 Week of September 10 
     Facebook:  likes 4,853 (+83)  Google+:  followers  643 (+7) 

Tumblr:  followers 19,508 (+570)  Twitter:  followers 3,801 (+10) 
YouTube: views 9,040 

 NATIONAL & INTERNATIONAL MEDIA 
 “Amino-acid deficiency underlies rare form of autism,” Nature, 

features Joseph Gleeson, MD 
 “Gene therapy restores sense of smell to mice,” Nature, features 
Joseph Gleeson, MD 

 “Alzheimer’s drugs take a new tack,”  Nature, features Paul Aisen, MD 

 

https://www.facebook.com/UCSDHealth
https://plus.google.com/100338615490884366203?prsrc=3
http://ucsdhealthsciences.tumblr.com/
http://twitter.com/ucsdhealth
http://www.youtube.com/user/UCSDMedicalCenter
http://www.nature.com/news/amino-acid-deficiency-underlies-rare-form-of-autism-1.11375
http://www.nature.com/news/gene-therapy-restores-sense-of-smell-to-mice-1.11333


Final Thoughts 

 Clearly your audience is online, are you? 
 The media landscape is ever changing – use 

it to benefit the public and your org. 
 Utilize the opportunity for free media. 
 Reach and create conversations with your 

audience to provide awareness and more 
knowledge of the cause.   

 The simultaneous use of old and new media 
saturates the public domain and creates 
more exposure. 

 Need help? Hire a student! 
 
 
 



Questions 

 
Feel free to contact the me  

jitrich@ucsd.edu  
 

Or the ADCS Communications Team 
brainlink@ucsd.edu   

 

mailto:brainlink@ucsd.edu
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