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The Research Process
Review Literature

Message Testing
Involve Experts

Identify Audience 
and Behavior

In-depth
Interviews

Large scale survey

Message Design



Theoretical Framework: Reasoned Action Approach



Data Collection
Elicitation 
Interviews

n=60

• Coded data used to 
identify potential 
predictors (beliefs, 
attitudes, norms) for 
IM survey

Reasoned Action 
Approach survey

n=541

• Data analyzed 
for salient 
predictors of 
intention to use 
in messages

Focus Groups
6 groups, 48 
participants

• Guided final 
message 
development 



RAA Survey: Key findings

• Behavior was primarily attitudinal (driven by beliefs about 
how favorably the behavior is viewed) and normative

• No differences in terms of race or gender of “adult child”
• Important differences in terms of whether the parent was 

a mother or father
• This led us to create messages that were parent-gender 

specific



Mother oriented beliefs

• Counter the belief that she doesn’t want you there

• Supporting the belief that visiting a memory doctor 
provide accurate information; get questions answered



Father Oriented Beliefs

• Providing emotional support
• Being “there” for him



Focus Group Testing



Some lessons learned …

• “Memory specialist”
• Mother/Father vs. Loved One
• “Visit” vs. “Go with”
• Foreshadow the problem
• Font and color











Next steps

• Want to learn more? View “Developing culturally relevant 
messages about Alzheimer’s & Dementia” on YouTube

• Write up and publish the results
• Collaboration with key agencies and stakeholders to test 

messages in different audiences
– Answer this question: Do they change behavior?
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The CDC Healthy Brain Research Network is a Prevention Research Centers program funded by the CDC Healthy Aging 
Program-Healthy Brain Initiative. Efforts are supported in part by cooperative agreements from CDC's Prevention 
Research Centers Program.

This is the result of work conducted by the CDC Healthy Brain Research Network.  The CDC Healthy Brain 
Research Network is a Prevention Research Centers program funded by the CDC Healthy Aging Program-Healthy 

Brain Initiative.  Efforts were supported in part by cooperative agreements from CDC's Prevention Research 
Centers Program:  U48 DP 005006, 005002, 005053, 005000, and 005013.

The views, findings and/or conclusions of this presentation are those of the authors and do not necessarily 
represent the official views of the Centers for Disease Control and Prevention."

University of Pennsylvania – U48 DP005053 



Objectives

• Identify key issues in communicating about cognitive 
health;

• Conduct research to identify beliefs that can be 
leveraged in messages;

• Develop theory-driven, evidence based, culturally sensitive 
prototypical messages;

• Pilot test messages with focus groups;
• Develop plan for dissemination.



Target Audience/Target Behavior

• Audience: Adults with concerns about an aging parent’s 
memory

• Behavior: Accompanying parent to be evaluated by a 
memory specialist for mild cognitive impairment, 
dementia, and Alzheimer’s disease



Rationale

– Many adult children worry about their aging parent’s 
cognitive status; however, they often are not sure what 
steps to take to assess and assure their parent’s well-being.  

– Memory specialists, including neurologists and geriatricians, 
find it valuable to have a “knowledgeable informant” 
available during a patient visit to provide insight into 
changes in memory and to help with follow-up planning.



Thank You to…
• Kyle Cassidy
• Community Advisory Board
• Our participants & models
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